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Adam Stewart,[iIC

Adam Stewart is one of the Caribbeandés most dyr

Stewart is Deputy Chairman and Chief Executive Officer of the compdoynkisdfa8serdals
Resortdnternation, one of the r md s r ecogni zed hospitality brai
luxury alhclusiveesort company. He also serves in the same capacityifpowheethATL Group,

comprisinghe Jamaica Observeewspaperippliance Traders Limigedchain of dwstic and

commercial appliaocglets andTL Automotive Limitdé. i s pr e s i d ehldanthropic t he ¢
arm, the Sandasundation, that works to improve the lives of Caribbean pedamestrmengim

sustainable regiomabjects that focus on education, community and the environmeat; and is th
Cari bbean P aSickkids® Foundatiof anrR@ld, st@veart founded the Sandals Corporate
Uniersity, to formalize and expatleabpany 6 s training division and
commitment to setprovemetitrough educational opportunity.

Stewart is also the founddslafid Routes Caribbean Adventféesg the ultimate in Caribbean
destination experiencesthae ncour age Vvi si ts@dlGdelutplslamd Rowtes hasunner
expanded to 12 countri es heading Gasibbead Toar Compdne Wo r |
Over the years, Stewart has received many accolades for hiscoutsiauniting tourism and the

hotel industry including being named tt@e 2015 b bean Hot el and Tourism A
Yearand most conferred with ona Digifctiod, amtha Ramlkaod s hi g
Commander.

Involved ihis community and sought for his expertise, Adam Steywpdinte a member of

J a ma Ecoroidis Growth Council and a member of the Board of Directors of the Port Authority of
Jamaicdy PriméMinister, The Most Honourable Andrew Holhess andpickedthdyia mai c a 6 s
Minister of Tourism, Humourable Edmund Bartlett, to chair thdahfleeirism Linkages Coémil.

ambassador to the University of West Indies and-IFiegidéoe fdhe Jamaica Hotel and Tourist
Association, Stewarag r aduat e of FI1 or i ctlaimed has@tality Managenmeat | uni
ProgramAn avid runner, frustrated fisherman and passionate outdoorsman, Adam Stewart is married to
Jill anl isfather to three budding entrepreneurs. The family niedas thetlre Caribbean.



Alexandre Meira da Rosa

Alexandre Meira da Rosa, a Brazilian citizen, was appointed Vice President for Countries in July 2014
Before he served as Manager of the IDB's Infrastructure and EnviroDueng Seetiaist decade
before joining the | DB, Mr . Rosa held different

Until May 2010, Mr. Rosa wadwWitiigter in charge of International Affairs at the Ministry of Planning,
Budget and Management, a padsitmugh which he represented his country on the IDB Board of
Governors as well as in five other multilateral development institutions, serving as the main Braziliar
officer responsible for the formulation of policies in said institutions. Inhbadlsageedtyed the

Committee on External Financing (COFIEX), the Brazilian government body responsible for the approv:
and monitoring of execution of all developmeri ardfecthree levels of goveridnfieainced with

foreign resources, totalingctime portfolio of more than $15 billion.

As a member of the Financing and Guarantee Committee (COFIG) between 2004 and 2010, Mr. Ros;
participated in the structuring of loans and guarantees provided by Brazil to overseas infrastructure
projects throlighe National Bank of Economic and Social Development (BNDES) and patrticipated in
numerous bilateral negotiations on loans and investment projects in Latin America and Africa.

Mr. Rosa was also a member of the Board of Furnas Centrais ElétritdiseSBdarddod Banco

Popular do Brasil, a micrance subsidiary of Banco do Brasil.

Before becoming Midimister, Mr. Rosa also served as Depdiiinistar and Economic Advisor to

the Minister of Planning. During this period, he participdmaiopiment of the Brazilian legislation

for Publi€rivate Partnerships (PPP), which was sent to Congress in December 2003. He also contributed
to the studies that gave the foundation of the PPP Unit at the Brazilian Federal Government, and
participateid the formulation of the investment parameters far20@7201Q4dki ear Investment Plan

of the Brazilian Federal Government.

Mr. Rosa has a Bachelor's degree in Law from the Federal University of Minas Gerais, a Master's degre
in Economics from e School for Social Research in New York and a Graduate Certificate in Finance
from the University of California, Berkeley.



Andrea Saayman

Andrea Saayman is a professor of Economics at -tNesNdstiiversity (NWU), Potchefstroom

Campus, South Africa where she lectures Macroeconomics and Econometrics. She is a visiting profess
in Tourism Macroeconomics for the Masters course diferddivmrdity of Bologna, Italy. She

obtained her PhD in Economics in 2002, and is currently recognised as an established researchel
according to the South African National Research Foundation rating system. She is an applied
econometrician and her rehemterests are in the fields of international movement of people and
money. This includes topics such as Tourism Etdremiezsn research interegtinancial and

Exchange rate economics. Her list of publications is extensive, with reereetienegDapticles

published in international research journals, including Annals of Tourism Research, Papers in Region:e
Science and Journal of Sustainable Tourism. She is also an author of 8 macroeconomics chapters of
firstyear textbook in Ecomsmas well as two chapters in Tourism textbooks. She served as an
executive member of the International Association for Tourism Economics since 2005 and was recentl
elected as Vice President of this Association for the-26x8.281¢& is also onddiorial boards of

two international journals, namely Tourism Economics and International Advances in Economic Researc|
She has received research grants from the South African National Research Foundation, the Europea
Union as well as the BritishelhwadDuring 2011 she received an award from the South African Minister

of Trade and Industry as a distinguished young woman in Social Research in South Africa.

Andrew Spencer

Dr Andrew Spencer holds a PhD from the School of Tourism at Bourmsityouthhdniyated
Kingdom and was the first PhD graduate from the BU eTourism Lab. He completed his PhD in record tirr



and his research focused on the determinants of technology adoption for travel retailers with particula
emphasis on the strategic geanant implications and leadership imperatives-fioammagezs. This

thesis was awarded the ITT PhD Student of t2@1MMé2012, by the ITT Education and Training
Committee, in the United Kingdom. Most recently, Dr Spencer was the Dirgetéorofitiiel @ad

Tourism Management, University of the West Indies, Nassau Bahamas. Dr Spencer, a Jamaican, ha
given over 15 years of service to tertiary education in the Caribbean region and is considered to be amor
t he Car i bbean 6ghtafteetaudsmracademinsdBefore taking g ¢tha post as Director at
CHTM, he was a lecturer in Tourism Management at the Mona School of Business and Management, ar
prior to this, was the Programme Coordinator for the M.Sc. National SeciBitydteStrategic

Dr . Spencer6s other educational achievements i
2005 from UWI Mona and a BSc. (Honours) in Tourism Management in 2003, pursued at UWI Mona an
CHTM. He has published extensively inifgadiagjonal journals and presented at conferences on the

areas of the travel supply chain, tourism advertising effectiveness, small hotel competitiveness, anc
gender issues in the hospitality sector. His research interests also include: doggradoptémimno

in developing countrigsstical Theoiry adoption research and leadership in the Caribbean tourism
industries. Dr Spencer has published a bobhetitleddership Imperative: Technology Adoption and
Strategic Management in Travel Rirdasnaicand ceauthore@®etween Sticky Floors and Glass

Ceilings: Female Employees in therdotgly in Jamaica. His second single author€chwsok,

and Tourism in the Caribbean: Evolution, Ensardgéne@sformatiavid be published by Ralgr

Macmillan in 2018.

Anita Mendiratta

A trusted and respected global strategic advisotiamr@ddivtbor in Tourism & Development, Anita
Mendiratta is the Founder and Managing Director of CACHET COaiSidteriidGonal consulting

firm workg closely with leaders in governments, private sector businesses, and international
organisations.

Originally from Canada, Anita now possesses over two decades of professional working and living
experience across almost all continents. This uniggbdirexperience, innate ability to feel the
6heartbeatodé of societies, and acute under st anc
dynamics impacting and inspiring nations facing change, have turned Anita into one of the most sougF
afer international speakers and advisors on the subject of national growth, development, and often,
recovery.

Alongside her business leadership, Anita is also honoured to be:



Special Advisor to the Secretary General of the UNWTO,
Strategic partner to th@RAD BANK GROUP
Lead consultant of CNN Internationalés T. A.S. K.

As a result of her international reputation as an advisor, author, presenter and confidante at the highes
levels, Anita has become a sought after speaker, moderator, faoditiidoaledders and nations
across the globe.

Apirada Chinprateep

Apirada Chinprateep works at the National Institutepofiddévetiministration, Thailamcertly,

she works as economics assistant professor, enjoys teachings and doing researches, and visiting variol
countries and believes in people and nature values. She completed her Ph.D. from the University o
Minnesota (Twin Cities), USA, whiclistiét fwas not only with cold weather much during yearlong but

is also a very beautiful land of ten thousands lakes. She had some academic and research experience
working at the University and the United States when she studied there. She badexoine experi
Thailand, spending many years as an economist at the Central Bank of Thailand, and National Econom
and Soci al Devel opment Board, under prime mini
visiting the World Bank in Hanoi, Vietnatwastiimgton D.C., USA, for a period of time.

Her interests on some researches include Exchange Rates and Interest Rates, Macroeconomics, Dynam
Modelling, Agricultural, food, energy, with some government policies recommendation on energy relate:
And ecently she is interested about Sustainable tourism and with some regarding aspects to economic
welbeing, workforce, and to other sectors like agricultural and industries.



Babu George

Dr. BabuGeorge holds a Ph.D. degree in Management Studies (2004) and a Doctor of Business
Administration degree with a focus on tourism marketing in the Caribbean (2016). He got significant pos
doctoral training in interdisciplinary issues that touch spsocisrimience areas. He has got more

than twelve years of university teaching experience, in the US and internationally. Currently, he is
Associate Professor of Management at Fort Hays State University. In the recent past, he served Swis
Management GenUniversity as Professor of Business Research Methods, University of Nevada Las
Vegas as a Visiting Professor, Alaska Pacific University as Associate Professor and the University o
Southern Mississippi as Assistant Professor. Also, he is asseaiaded wfiher institutions of higher

learning around the world as visiting professor.

Interdisciplinary topics linking business with other contributory fields such as anthropology, sociology
psychology, cultural studies, geography, and technotqued@mézantly in the list of courses in his
published research. External grants funded many of his research projects. He has made significan
contribution to business research (According to Google Scholar, since 2008:-TitorE>287; h

10 inde=14). During 26823709, he was the managing editor of Journal of Tourism. Currently, he is the
Chief Editor of International Journal of Qualitative Research in Services, published by the Inderscienc
Group. He serves on the editorial and review moangsaghidemic journals. On multiple occasions,

he has chaired conference tracks and has carried out the duties of the proceedings editor of academi
conferences. He has authored or edited more than seven books. He spends a lot of time popularizing
businesknowledge via blogging and publishing in the popular press.

He has taught a wide variety of courses in leadership, strategy, entrepreneurship, management,
marketing, tourism, and allied areas. His teaching experience includes teaching undatgraduate, grad
and doctoral candidates. He has successfully supervised more than a dozen doctoral candidates. He he
taught both traditional and adult learreas)mrs, online, and in hybrid formats.

He has served in various academic leadership roleslubleedesignated roles as Academic Area

Chair, Program Coordinator, Chair of Board of Studies, etc. For interim periods, he also carried out thi
duties of a Department Chair. He is experienced matagiamoroles such as Residence Director

/ WardenAdmissions Coordinator, Campus Events Coordinator, Chair of various Faculty Senate Sub
Committees, etc., too. He has been active as a consultant for multiple foreign universities in the matter «
assessment, accreditation, and fostering internatiensaigsarver the last one decade and more,

he has managed many international academic events, including conferences, workshops, and trade fairs



Brianda Lopez

Travel and sea enthusiast, Brianda is the Head of Programmes, Standarddigndt $icsttetiaig)

International (HI), the founder organisation of the hostelling movement recognized by UNESCO. Hl is th
6" largest accommodation provider in the world with nearly 4,000 hostels in 88 countries and one of the
largest global communitgsagtllers with over 3,5 million members who seek to discover more about our
world. Up to date, we have welcomed over 1,5 billion travellers.

She is responsible for HI®&s sustainability str
and decisiemaking processes. She is also heading the Quality and Sustainability Management System
implemented in over 400 hostels as well lgsrgtphanmes such as Sleep for Peace, HI Sustainability

Fund or HTonnect.

Brianda holds a BA in Business Administration and ManagévttsniraSdistainable Development

and Environmental Management. She is an active member of Global Sustainable Tourism Council (GST(
and recognized as Sustainability Internal Auditor. She also sits on the board of UNWTO Affiliate Member
Prior to joining, ldhe worked on senior positions in a variety of business units.

Cardigan Connor

Born on 24 March 1961 on the Caribbean island of Anguilla, where he attended the West End Primar
School and then the Valley Secondary Behodgrated to England isdh@emer of 1976, attended
Langley College where he studied Mechanical Engineering.



His passion for the sport of cricket proved fr
class debut for Hampshire County Cricket Club whom he repfisamdd5) yedrs 1990 in the

English cricket offseason he returned to Anguilla to promote and develop the sport cricket in the primar
and comprehensive schools.

He is a qualified cricket coach asss&lRegional Cricket Andlestalso worked the Tourism
industry as Spa Services Director at Cap Julubathi®®015 General election in Anguilla he ran for
office and was successful in his District of Welde EsndThe Parliamentary Secretary with
responsibilities for Tourism, Spouth, ahd Culture.

Careywanden Heuvel

Casey's experience is built from a diverse tourism career which includes organizational strategy &
planning, communications, marketing and special events. Career highlights include managing an awarc
winningndigenous museum in British Columbia and leading the media communications strategy for
Tourism Whistler for the 2010 Winter Games. His current work with Indigenous Tourism Canada
concentrates on strategic planning, business development suppops padnerapacity
development.



Carla Bush

Carla Maria Bush, a Nicaraguan national, holds a Bachelor of Sociology, Master of Social Anthropology
Doctor of History with Transdisciplinary Local Regional Studies and is the Executive Secretary of the
Secretariat of Central American Tourism Int€giaGdy). She has experience in the area of
multicultural social development programmes, with emphasis on the defense of the most vulnerable
groups, particularly women, indigenous peoples and ethnic groups.

Carlos Vogeler

Mr. Vogeler is currently Executive Director for Member Relations at the World Tourism Organizatior
(UNWTO), based in headquarters Madrid, Spain. He is responsible for the coordination and supervision
Regional Programmes and the Affiliate MembersnBragraming a coordinated approach of the

Organi zation in Memberds relations and service
Regi onal Director for the Americas at UNWTO. He
Madridat the Department of Business Economics and is the author of various university textbooks and

articles on international tourism, business and structure.

Mr. Vogeler has held management positions in the private tourism sector, including Rbi#mantur, one o
largest Spanish Tour Operators (as a Deputy Managing Director) and in RCI (Resort Condominium:
I nternational), part of the Wyndham Worl dwi de
he was Vice president for Western Europe afickfitesident of Global Account Strategy & Industry
Relations.



He was Member of the board of Affiliate Members of the World Tourism Organization (UNWTO) sinc
1993 and served as Chairman from 2005 to 2008. He is also a founding member of the Spanish
Assaiation of Experts in ToufishECIT.Mr. Vogeler carried out his studies in Canada and Spain,
where he graduated in Tourism Business Adminis
(now University A Rgraduate stanin Bosiness Admninistrationtbg thenlBSE p o s
Business School af thniversity of Navarra, Spignis a Spanish national, born in Venezuela and has

lived in Canada, France and Spain.

Caroline Couret

Expert in creative tourism, she founded and managths the Creative Tourism Network® and the
Barcelona Creative Tourism program. She is regularly invited to speak in conferences as well as to teac
in universities around the world. She is also an external expert for the European Union and regularly
colaborates with the UNWTO. Since 2001 she has been managing international cooperation projects fror
her foundation in Barcelona. Before that, she worked on different projects in France, Louisiana, Mexic
and Morocco. She was born in France where slesl gnalsiasiagement of Culture and Postgraduate

in Cultural Policies.

Chloe Bent

Chloe Helen Bent is an historian and archaeologist of cultural exchange through migration and tourisr
She is interested in the value that tangible and intangibtheritatieralan add to international

devel opment strategies. Chl oe is currently a D
(Midlands 3 Cities, Arts and Humanities Research Council Scholarship) investigating the history of
migration and tourisithin Treasure Beach, Jamaica.



Chloe completed an MRes in History at Goldsmiths, University of London with the Centre for Caribbea
and Diaspora Studies (Distinction, Prize for Best Dissertation, Excellence Scholarship) and an MA ir
Museum Studies ativdrsity College London with the Institute of Archaeology (Distinction, AHRC
Scholarship). She completed her BA in Archaeology and Ancient History yabfhddueivessir

(First Class).

Prior to beginning her role at the University of BirGimgkamorked within cultural policy and
research through her role as Cultural Property
and prior to that through her role as Project Assistant for Arts Council England. She began her career a
anarchaeologist in Cyprus for the University of Manchester, and in Italy for the University of Sienna; ir
addition, Chloe has worked for the British Museum, Manchester Museum, and the Victoria and Alber
Museum.

Christine Marrett

| was the first person eygd to the USAID funded project which established the UWI Distance
Teaching Enterprise (formerly Experiment), UWIDITE, and was part of the evolution of distance teachin
at The UWI until 2009. Since January 2010, my roles have been in fosterthgntrexgiatiahal

collaboration, culminating with the current post, since July 1, 2016 as Senioliderp@éineanefOff

Global Affairs.

The Office of Global Affairs (OGA) was established in July 2016 under the lead¢iship of a Pro
Chancellor (PVO)raise the international standing of The University of the West Indies (The UWI), and
strengthen and expand its alliances with international universities, res@achnhsbitioer
organizations.

The responsibilities of the Senior Programeng @&k, covers four main areas of activity: Co
ordination, Drafting and monitoring of MOUs and agreements, Public Relations, and Administration, i
addition to other duties which may be assigned by the PVC.

Clive Muir

Dr. Clive Muir has been directly involved in the tourism industry for over three decades. In Jamaica an
the Bahamas, he worked in hotels, restaurants, travel agency and airline operations, and assisted ir
Peopld¢oPeople programs that connected tandstssidents. In the United States, he has planned

and led special events, destination tours, and cultural institutes. He has led staff training programs, an:



advised human resources managers on promoting minorities to hospitality leaders$gpvedsitions. He

as a public relations advisor to the Hilton Head Chamber of Commerce. He served on the executive boal
of the African American Chamber of Commerce in Orlando, Florida, where he engaged in strategic
planning to elevate minority participationmthé d 6s | ar gest touri st dest.i
businesses in training and financial planning.

As an educator, Muir has taught business, hospitality, and communication to college students since 198
He completed a B.Sc. in tourism managenukmversity of the West Indies, Mona; an M.S. in
hospitality management at Penn State University; and a Ph.D. in communication, with a focus on
corporate social responsibility, at New Mexico State University. He has authoredevievezdus peer
acadenic research and trade articles, and has presented at many academic and trade meetings. He was
a vVvisiting professor at Cornel |l Uni versityods
Science Foundation and the National Endowment for ties Hunm@otober 2017, he won the

Pearson Award for Teaching with Technology at the Association for Business Communication
International Conference in Dublin, Ireland.

Muirbds interest in rural tourism bagrgsgionali n 19 9 (
Research Service that submitted a proposal to the Congress to fund amenities to boost tourism activitie
rur al Ameri ca. He is a strong advocate for dde

early supporter of and workshogr labdhe Center for Design Innovation at the University of North
Carolina. His consulting work emphasizes storytelling strategies for organizations, communities, anc
leaders.

Chris Seek

Chris Seek is a sustainable tourism and marketing spemailist théth 20 years of experience

working in marketing and the tourism industry. Chris has supported more than 250 tourism destination
and 5000 tourism enterprises develop and market visitor experiences that support biodiversity
conservation, culturalthgei preservation, and the well being of local residents.

Chris is the president and CEO of Solimar | nt e
devel opment firms. Based i n Washington DC, C
development organizations, national tourism authorities, and strategic partners including National
Geographic and Smithsonian.

In addition to his work at Solimar, Chris is an executive in residence at George Washington University ar
serves on the inteioiadl committee for Tourism Cares, the philanthropy arm of the US travel and



tourism industry. Chris also owns the Inn at Meander Pladiatioooa 1xury bed and breakfast
in the foothills of the Blue Ridge Mountains in Virginia.

Prior to working tourism, Chris was as a marketing professional for Fortune 500 clients including
Hei neken, Perrier, Sony, Gener al El ectric, and
from Wake Forest University and a Masters of Business Adfronisthatierican University with
concentrations in Marketing and Sustainable Destination Management.

Cordula Wohlmuther

Ms. Cordula Wohlmuther, Head of Institutional Relations and Resource Mobilization completed her studie
at the University of Viehwaing her Ph.D. studies, she worked for theAramitainstitute on

Research of Totalitarian Regimes at the Technical University in Dresden, Germany and for the Ludwig
Boltzmann Institute on fR@stResearch in Vienna/Graz, Austria. On behalfvad thesrites she
carried out research in the archives of Moscow
prisoners of war in Soviet concentration camps during and after World War Il. In 2000, she was seconde
by the Austrian Foreign Mirtistthe Organization for Security and Cooperation in Europe (OSCE) and

wor ked for six years in the OSCE Project Coord
World Tourism Organization (UNWTO) in Madrid, Spain as the DepilitgcRedion&utbpe. In
2012, she requested speci al |l eave from her po

Peaceo, an I nitiative of the UNWTO ancdc the Uni
Research and Peace Education.

Since January 2015 she has been leading the Programme of Institutional Relations and Resource
Mobilization at UNWTO, with duties which include the advocacy of tourism as a tool for development
growth and peace within the international community dratrithe SNe also works on partnerships

with Governments, private and civil sector representatives for advancing work on tourism.



Damian Cook

Damian Cook is the founder and CEDofign Frontiers, a major global initiative to develop online
toursm in developing markets around the world. After working as a consultant in both the public and
private sector developing destination websites and online marketing campaigns, Mr Cook formed E
Tourism Frontiers to assist emerging markets around Heisvarldirector of Atta and a frequent
presenter at global tourism foruhsurEm Frontiers has successfully trained over 6,000 tourism
professionals, smah mediumsized businesses and tourism students, and has brought leading
International exfgeand major travel firms and intermediaries to new markets to do business for the first
time. Mr. Cook has presented at numerous international forums, including the World Information Summit
Tunis, the Global Experts PaneToariEm in Geneva, ITBerin, the IFITT ENTER conference, and

the Tourism Indaba, as well as Tourism Stakeholder roadshows throughout the United States, China
Japan and Thailand, PATA Digital Academy, and the 2015 Scottish Tourism Week.

Daniela Wagner

Daniela Wagner heads up the Connecting Travel team at Jacobs Media Group, the groups internations
marketing services brand, providing strategic services, market intelligence, dedicated global events
networking and partnership building with compangegowtiaiget the UK travel trade, or for UK
businesses seeking to internationalise.

Daniela has a demonstrable track record of outstanding achievement within the travel industry and ha
had great success growing businesses due to her commercigandreladisityapplied her
entrepreneurial and interpersonal skills very effectively in large corpoigieeawiglostagnts.

Fluent in both German and French, she has an extensive ndévelknafusipy contacts around the

globe.



In additional torhele at Jacobs Media Group, Daniela is also Director for Europe, Middle East and
Africa at PATAesponsible for driving strategic relationships with international institutions and private
companies. Daniela is also responsible for coordinatind®Biidpdanpters, recruiting and retaining
members, coordinating key events (including PATA Advocacy dinner) and securing sponsorship.

David Chapman

David Chapman is the Director General of WYSE Travel Confederaticiprprglitaigaaiisation

that advocates the social, cultural, and economic value of youth, student and educational travel on beha
of 600 member companies from across the worl d.
coordinates the research and representatiioes axftifdur sector panels and organises a variety of
international trade events serving specialists in youth and student travel, including &imel World Youth
Student Travel Conference.

Prior to becoming the Director General of WYSE Travel Cobladdratamthe Chief Operating

Officer for International Students House (ISH) in London. ISH is affiliated to the main universities ir
London and is a preferred accommodation provider and social centre for international students studyin
there.

Da v i dy&aeersstarted in hospitality when he joined a large international hotel group after completing
school. He then trained as a hotel manager and went on to work in some of the most prestigious hotels |
London and Europe before turning his effoniagacoumtry house hotels in the UK.

With firm footing in hospitality and tourism, David served from 2008 to 2010 as a board member for th
former STAY WYSE Association, a part of WYSE Travel Confederation focussed on safe and affordabl
travel accommodatifor youth and students. He was later elected to the Executive Board of WYSE
Travel Confederation and went on to serve as Chairman before being appointed as the Director General
2012. Currently, David represents WYSE Travel ConfederatioratenMeenbéi Board of the

United Nations World Tourism Organization (UNWTO).



David Jessop

David Jessop has worked on Caribbean tourism and trade issues for over forty years. He has a syndicate
column appearing weekly in the Caribbean media arfdnwriggntly Buisness of Tourism column for

the Jamaica Gleaner. He is also the Editor of Caribbean Insight and Cuba Briefing. He consults for the
Caribbean Council and others, providileydiigtrategic support and advice on political, economic and

trade policy issues related to the Caribbean. Heeiseautive Director on the Board of Jamaica

National Money Servicdsd.money transfer business.

In June 1992, he founded the Caribbean Council with support of the Caribbean and UK private sector ar
was appointed its first Executive Director. In 1995 he helped found the Cuba Initiative in response to «
request from the Governments of the UnitedhkingdCuba for an independdatetai, nen

governmental body able to support and develop programmes that enhance the UK/Cuban relationship. F
has worked closely with the Caribbean, rum, sugar, rice, and tourism industries on a wide range of polic
issues.

Deborah Hickling

Dr. Deborah Hickling Gordon a Visiting Research Fellow in Creative Economy Development at the
University of the West Indies; where she lectures aseb sagibrbusiness and cultural studies at
undergraduate and postgradeegds|in the Mona School of Business and Management; and the
Institute of Caribbean Studies. Dr. Hickling Gordon has been a cultural and creative industries practitione
administrator and educator for over twenty years, working across the diangdjee®rdf m



broadcasting, audlisual and events production, advertising, public relations and arts management and
policy development.

Deborah has <contributed to the crafting of t h
Policy. Between 20dchd 2015 she |l ed the interministerial
Economy PolicyaRrework while serving as Conweéythe National Cultural and Creative Industries
Commission. As Chair of theninésterial Technical Working Group f@ @attlCreative Industries

within the Office of the Prime Minister, she coordinated the work of the Commission, which was chaired &
the former Prime Minister; which had been tasked with developing creative economy policy and a maste
plan for sustainabkvelopment for the related sectors.

As Director of Operations and Advisor within |
Prime Minister, the Integrated Marketing Communicator applied her range of skills to the provision o
strategiinmanagement and High Level pl anning services
was responsible for logistical direction in tfF
overseas travel and daily activities; operations anthamedenent; High Level domestic, regional,

bilateral and multilateral liaison; and the performed several communications functions in relation to th
executive management of the Prime Ministerds ac

Through her company Ink and Vision Ltd;libg. Garklon now continues to provide bridging business
services to creative professionals. In 2016 her company brought to air The University of the West Indie
regional broadcast platformT¥WAShe continues to design and deliveddgdiargurses cultural

studies, media and communication, cultural and creative enterprise management and production; and he
been an adjunct |l ecturer at Jamaicabs Universi
NTA, The Creative Production and dgr@aritre (CPTC) and at the Northern &afiblbieersity

(NCU) in Jamaica.

Dominic Fedee

Dominic FedéeaSaint Lucigwolitician of thénited Workers Party, who is Minister with responsibility
for Tourism, Information and Broadcasting. Or.dgr2Gk§ Fedee was appointed as an opposition
member of ti&enate of Saint Luasatheeplacement for former Senator Mr. Ezechiel Joseph, and on
June B 2016, he was elected Parliamentary Representatsee [foRaye/Canaries irgéneral

elecon.



He is the former Eastern CaribBegional Public Relations Manag8arfdals Resorts. Born
inGuyana but raised in the northern Saint Lucian town of Gros Islet, Dominic Fedee is the brother of
International crickegsrgio Fedee.

The 38 year olgedee isa certified and trained media practitioner who attained Post Graduate
qualification in International Broadcast & Journalism, via a United Kingdom (UK) based Chevening
scholarship program in Cardiff, Wales. He boasts an innate passiotivatedddacan early age

when the bulk of his allowances would tengpachasing newspapendsbeing glued to his radio

following the famed local, regional and international broadcasters of the day.

With a wealth of experience in the hygspitistry, Fedee served for 16 years as Public Relations
Manager for the Sandals chain in the OECS, going from national to regional oversight, until finally
functioning as Director for Corporate and Govéfainsdot Sandals in the Caribbeans ldertaad

as a board member of the St. Lucia Hotel and Tourism Association (SLHTA) and board member of th
Tourism Enhancement Fund (TEF).

With a keen desire to tackle issues of poverty reduction, social empowerment, and greater income
generation, Fedeaiproponent of renewed policy formulation aimed at realizing tltesésideals.
particularly keen in bridging the disconnect that exists between the tourism industry, farmers,
manufacturers, and the like. He wants more young people to open thisitressesrism sector

because of the multiplicity of opportunities that exist in thedseci®ra strong advocate of his
government 6s intention to create fvillage tour
uniquely themed anédrevant devel opment plan established t
culinary assets, architecture and capacity.

A true sports enthusiast, Fedee is a lover of cricket who played the sport from a tender age growing up ¢
Bay Street in Grisdet. He has served as a cricket commentator doing commentary alongside some
regional greats like OE§®rts Coordinatr and SportingConsultantd o s e p h 6Reds 6 Pe
and formeEnglandricketer andaptainAllan Lamb.

Fedee has also been in tredrtmt of organizing one of the most recognized cricketing academies for
young cricketers in the OE@®% Sandals Cricket Academy, which,thadateained ovefQ0
promising cricketers.

Al so a |l over of Mot own musi c, an interest he s
enjoys relaxing with friends while debating solutions to the vexing issues of the day. Dominic Fedee ha
been married for six years to Zennyatherisd two boys, Barack and Judah.



Don Hawkins

Dr. Don Hawkins is Professor Emeritus of Management and Tourism Studies, George Washington
University, Washington, DC, ce 1971, Prof. Hawkins has contributed to the development of
graduate level management education anglptdidyresearch in tourism development and strategic
planning at the George Washington School of Business. Until 1999, he served afsthiee Director
International Institute of Tourism Studies (IITS), which was initiated in 1988 as the first education cente
established in collaboration with the UNWTO. He was appointed as the Dwight D. Eisenhower Professc
of Tourism Policy (an endowed cH&ifdinde also served as the first Chairman of the Department of
Tourism and Hospitality Management at GW.

He was appointed as Special Advisor to the UNWTO Secretary General for the UNWTO Knowledge
Network in 2012. He is the Chairman of SolimaonateandtiChairman Emeritus of Sustainable

Travel International, Volunteers for Economic Growth Alliance and the SAVE Travel alliance. Over the
past 50 yeattas been extensively engaged in sustainable tourism activities, including policy analysis,
strateg planning, human capital development, investment promotion and technical assistance in the
United States and internationally. Since 2016, he has served as an advisor to the HM Edmund Bartlett «
Jamaica and assisted in the development of the JanTtaaéd Qangen Innovation.



Ed Kastli

Ed Kast|pined the American Hotel & Lodging Educational Institute, the training and education arm of the
American Hotell&dging Association (representing the American hotel industry with 2.5 million hotel
rooms and over 25,000 member properties), in Octobéteois2d@8tavelled professional who

lived and worked in 4 continents leading him to acquire a-clesnentsk understanding and

sensitivity of international cultures and practices starting from a young age. He collected practical
experience in international sales and marketing from working and visiting 80+ countries over the past 1
years. He fluendlyeaks three languages (English, French and Arabic).

He has a wealkveloped and widespread international sales and marketing background working in
managerial positions and consultingftompnafit and fgrofit companies and organizations gperatin

in various industries (most notably: consumer electronics, higher education, entertainment, and
experiential marketingdstli has effectively contributed in expanding the presence of businesses to new
markets on six continents while strengthetimgames to efficiently promote products and services to
create new revenues streams and maximize company profit internationally.

As AHLEI 6s managing director for Asi a, Africa,
international pantne hi p fr amewor ks beyond AHLEI 06s origina
Global Academic Partner (GAP) models. He established new partnerships and cooperation framework
that increased company6s gl obalgramseaacderviceso 25 n
through a number of international hospitality associations, hotel chains, academic institutions and tourist
governmental agencies with a special passion and focus on capacity building projects in emerging touris
markets such as AzeabaijGeorgia, Serbia, Cyprus (Europe), Philippines, Indonesia, Bangladesh,
Myanmar, Sri Lanka, Vietnam, Laos, Maldives, Bhutan, Papua New Guinea, Saipan (Asia), Jordan
Palestine, Kuwait, Syria, Oman, Saudi Arabia, (Middle East), Kenya, NigerianZamiaabwe, T
Comoros Islands (Africa).

Kastli was promoted to Vice President of international sales in April 2013 to oversee, grow and lead th
company®o6s international sal es team and i nter
managers/directors 400+ Distributors, Affiliates and Licensees operating in 55+ countries globally, to
further epoofihmiasioyand makeavailable its hospitality programs to benefit a maximum of
students and hotel professionals worldwide. Kastli is &cfivelygworat st r engt heni ng «
presence in important tourism destinations such as China, Malaysia, Indonesia, Philippines, Maldive:
(Asia), South Africa, Egypt, Morocco (Africa), UAE, Bahrain, Turkey (Middle East), France, Spain,



Switzerland, Greec Cy prus (Europe), Jamaica, Aruba (Car
(South America).

Kastli is active on several international academic, industry and governmental trade associations anc
notably serves as a Director at Large for Eusr@HMRVEORHT, as well as committee member for
the Pacific Asia Tourism Association (PATA) Human Capital Development.

Kastli holds an M.B.A. in Marketing from Montclair State University in New Jersey as well as a Certifie
Master Hotelier Supplier (CMhtE)Cartified Guest Service Professional (CGSP) designations with
AHLEI.

Eduardo FayeSola

Dr. Eduardo Fay®slais the President of the Ulysses Foundation. He has extensive experience in
Tourism Policy and Governance, with over 25 years of service at the United Nations World Tourisn
OrganizatiorDirector for Europe and Executive Secretary for the UNWTON¢ehwoiedgd at

the Government of SpdiirecteGeneral for Tourism Policy and Representative for Tourism at the
European Government in Brussels. He is a UNWTO Ulysses Laureate, a Fellow of the Internationa
Academy for the Study of Tourism, a Seiger At the George Washington University, and has been
Professor of Economic Policy at the University of Valencia since 1988. He has conducted research an
policy implementation missions worldwide. He is the Founding President of the UNWTO Themis
Foundadn and the architect of the TedQual Certification. His professional interests include destination
management and puiicate policies, focusing on tourism for development, sustainability, governance,
and science, technology and innovation.



Elimbeth Mclay

Elizabet\. Mackayis a tourisniectureiat the Universitpf the Westindies Centrefor Hoteland
TourisnManagemeirt NassauBahamadierresearclandteachinfocusontheissuesimpediments
andaidsto creatingustainableutcomem thetourisnsectoin theCarilbearandexaminetheroleof
civilsocietyntheequation.

Francisco Javier Piza#donso

Javier Pizafslonso, Biologist and Master of Sciences by University of MES@eh) £/

involved in tourism, marine protected areas and coagtaédeireQuintana Roo State (north coast)

since 1999; as marine tour operator @nodessionaFrom 1994 to 2016 covered few positions as

junior and senior manager with Atlantis Submarines in Cancun and Cozumel, México. From 1999 to 201¢
he was crwedine industiigisonfor this Company.

He served as volunteer as President of the MPA Consultive Council in Cozumel from 2000 up to 2016,
assisting MPA Director on MPA manadgaonairiReef Leader within Coral Reef Alliance from 2008 to
2017 promotitmgining for marine tour operators in Cozumel MPA.

Founder member of Grupo Intersectorial Isla Cozumel, A.C.g8btaaugiotgs, Cozumel based,

that represents the Meso American Reef Tourism Initiative in Cozumel Island. The Initiative supports
tourism as a main driver to keep healt of the reef in the MAR. Gl is involved on management of massive
cruise visitation to Cozumel Island.



Since October 2016 working as Secretario Técnico (City Manager) of Cozumel Island. Main duties are
Cozumel strategl planning, budgeting and funding, as well as Major Advisor -2fat8Eefot6

Strongly believes on sustainability as a way of living, and that island (and coastal) resilience is a must
within the MAR region.

Francois Bédard

Prof. DrFrancois Bédard is the founding Director General of the World Centre of Excellence for
Destinations (CED), a-ffeeprofit organization created in 2007 with the support of the World Tourism
Organization (UNWTO). He is also professor at the DepabameStuafiés and Tourism, School of
Management, University of Quebec at Montreal. He is specialized in tourist destination management
information technology applied to the tourism indud&srrang i higher education institutions. He

was a guesipsaker at many international conferences and seminars, and has published numerous
articles about tourist destinations, and adaptation to new netieniobngyt and tourism sector.

Frank Comito

Frank has over 30 years of experience in economic development, organization management, governmel
affairs, project management, workforce development, research, and in providing business and investc
support in The Bahamas, the United States, thenUdskantdsgand the Caribbean.

He presently holds the position of CEO and Director General for the Caribbean Hotel and Tourism
Association (CHTRJeviously, Frank served as Executive Vice President for the Bahamas Hotel and
Tourism Association, a position he held for more than 10 years.



He has held executive positions with the Nassau Dmwidap&®ent Board, the National Alliance of
Business in Washington DC. and earlier with the St. Croix and-St. Jomom@kambers of
CommerceRegionally, he was President of the Caribbean Society of Hotel Association Executives a
longserving membafrthe Board of Directors for CHTA.

Frank was Deputy Chairman of the Nassau Airport Development Company where he helped to guide
$410 million investment in upgrading the airport. He served on the Board for the International Downtow
Association argla Lifetime Director for the Downtown Nassau Partnership.

He has two children, is married to a Bahamian, Donna. Frank is an island collector with an avid love fc
the Caribbean, its beauty, people, diversity, history and culture. He la23r&8arileloean
destinations, most on multiple occasions, plus 15 islands in The Bahamas.

Frank Rainieri

Mr. Frank Rainieri is a pioneer of the tourism industry in the Dominican Republic. Founder, President an
CEO of Grupo PUNTACANA and partnerfahemaast exclusive and elegant tourism complex in the

Punta Cana zone, PUNTACANA RESORT & CLUB. Owner of the first international commercial anc
private airport in the world, Puntacana International Airport, having been the first one to develop
commerciaind residential real estates in Punta Cana. Also President of Grupo Puntacana Foundation, a
nonprofit entity that develops our Social Responsibility and Ecological programs.

Mr . Rainieri has received sevenaldor bgo®Pniesi desn
Reagan in 1985. He was chosen to represent Latin America at the United Nations during the Semina
AYoung Entrepreneur in Under Devel opment Count

was selectedamMmHDb?®806 eby of he h@arfiebbean Hot el As.
Mr. Rainieri is a former Director of AFP Popular, the largest pension fund in the country, former Vice
Chairman of the Board of the National Council of Businessmen, formbe rivlemétrpBoard of

the Dominican Republic, and for mer Director of
Degree in Business Administration. Mr Rainieri is former President of the American Chamber of
Commerce in the Dominican Republayreently, member of its Board; former President of National
Association of Hotels and Restaurants of the DR, (ASONAHORES) and active member of this associatic
at the present time; President of the Dominican Association of Airports; membéDifeitterBoard o

of the Caribbean Hotel Association (CHA); member of WPO international, member of Clinton Globa
Initiative Org, and member of the World Travel and Tourism Council.



Gaunette SinclaMaragh

|

Gaunette Sinctaraghis a Fulbright Scholar who earredceorate of Philosophy in Business
Administration with specialization in Hospitality and Tourism Management from the Washington Stat
University.

Dr. SinclaMaragh also holds a Postgraduate Diploma in Edudatiaf, 3dasce in Tourism and
Hospitality Management, Bachelor of Science in Hotel, Restaurant and Tourism Management; Associat
Degree in Business Administration and Diploma in Dietetics / Nutrition.

Dr. SinclaMaraghs an Associate Professor at tiversity of Technology, Jamaica. She has served
as Programme Director for the Food Service Management Course of Stddgdasfvtiedd shool
of Hospitality and Tourism Management within the College of Business and Management.

Her scholastic worgludes teaching, consultation and research in the areas of hospitality and tourism.
This has guided her special interest in tourism planning and development, destination marketing,
hospitality management and marketing, international business madasgnieatmamagement.

Dr. SinclaMaragh has published a number of scholastic articles in top tourism and hospitality journals as
well as book chapters. She sits on the Editorial Board of several academic journals and is a member of tt
Scientific Comteé for four international conferences. She has presented at local, regional and
international conferences.



Geoffrey Lipman

Formerly Exec. Director IATA: First President WTTC: Ass. Secretary General UNWTO.
Currently Director GGTI, &d@mdeBUNx Strong Universal Network
Played a key role in emergence of Tourism as a sewcoseuigsector.

As Executive Director at IATA in the 1970's helped drive a new liberalization agenda, responding to airlir
deregulation.

As first President of WTiroughout the 1990's, he worked to pioneer new systems of measuring the
sector, creating CSR Certification and support:i

As Assistant Secretary General of UNWTO, in the first decade of this millenemdedheespearh
development support systems, includingefRé>8gram, led the Davos Climate Summit and launched
G20 Summit recognition program.

As Director of Brussels based not for profit GGTI, he is curating SUNx Strong UnavkrgatiNetwork
projeco f Maurice Strong This is a gl obal initiatdi
Emergency Response through fimpaet ~ Measured: Green: 2050proof.

Served on public / private sector Boards in Africa, Europe, Middle East and Canada: Tourism Envoy t
UNDP Administrator; Member EU Commissions on Airline Liberalization and on Tourism Employmen
Environment Advisor to the Governor of Jeju IslandreKioleat: IETP (International Coalition of

Tourism Partners). Worked closely with the World Economic Forum since the early 90's on its
Competitiveness and Smart Travel activities.

Written / lectured widely on tourism strategy, sustdibebdlizagion; -eathor/ editor of two books
and numerous journal articles on Green Growth & Travelism as a visiting Professor, Victoria U. Australi
and Hasselt U. Belgiuma@bor two major EIU studies on airline liberalization



Hakuhiko Ishii

Hakuhiko Ishii is the Director of Tourism Development Division of ANA Marketing and Sales Headquatrte
in Tokyo. ANA (All Nippon Airways) is the biggest airline in Japan, and awarded one of the five stal
airlines by SKYTRAX. ANA is also one of ithepaffiter of UNWTO 2017 international year of
sustainable tourism for development.

Hakuhiko joined ANA on 1993 after graduate WagedadJonh el or 6 s i n Economics)

Hugh Hough

Hugh Hough began his advertising career as an art director in 1980. For 13 years, he worked around the
globe (Madrid, Colombia, New York) in big, international advertising agencies (Ogilvy, Grey, MJM) for big
international clients (Panasonic, Ralstay Spain, Monaco).

In 1993, Hugh walked away from mainstream Madison Avenue, and opened Green Team

(www. greenteamgl obal .com), New Yorkds first (ar
the subsequent years, Hugh w®day@eend edan Globadisaa ge ncy (
New Yorkased strategy and communications agency that specializes in travel and sustainability.

Hugh comfortably straddles the worlds of major corporations, inte@atiemah&lttrOrganization
(NGOb6s ), detngand aladpects of thersaistalnability mdleimasntelped develop



sustainability/CSR platforms and communications for corporations such as Johnson & Johnson, Coca
Cola and Royal Caribbean Cruise Lines.

Hughos client expONGOsesuck as Natidbnal Geograplid, Watlek Wildlite ¥uend

(WWF), Rainforest Alliance, Environmental Defense Fund, Conservation International and others. He has
parlayed this experience into an expertise in developing and leveraging corpordierahd?@ destina
partnerships such as Gooka + WWF, Jaguar Cars + Wildlife Conservation Society, Lindblad

Expeditions + National Geographic, Ecuador + Rainforest Alliance, United Airlines and Conservation
International.

Hugh is a sougldfter speakeronthetocs of sustainable tourism, fAgr
philanthropy, corporate social responsibility and global consumer trends. He is a former member of the
Board of Directors of Sustainable Travel International. In 2006, Hugh was seletéeHrbjetite Clima

to be one of the initial 1,000 individuals trai
chronicled in the fikn,Inconvenient Truth.

Hugh Riley

Hugh Riley is the Secretary General of the Caribbean Tourism Organization, (CTO). As the chief
executive officer he oversees the CTOO6s operat

| eads the organi zat i oead as the most desirdbleygeasl, warnm posi t i
weather destination.

His responsibility is to fulfild]l the CTOOGs pur
services and technical support to more than thirty governments and ieatarssgtaf prembers.
The CTOb6s services include advocacy & represen

communication, research and statistics, conference and event management, information technology an
sustainable tourism development.

Mr. Riley joined the staff of the CTO New York in 2002 as director of marketing, after having worked in
number of senior tourism positions in the U.S, Canada and the Caribbean over a period of twenty year:
He is credited with having instituted sewia&s from North and South America to his native Barbados

and the Caribbean, and was responsible for engaging the Caribbean Diaspora and the traveling publi
through uniquely targeted events in major cities throughout North America. He Wwad\leonored by t

York City Council for his contribution to the cultural life of that City.



Hugh Riley got his start in marketing communicatilo@awidnickson Advertising and later in sales
management for radio stations. He is a BBC trained broadeasked aasl an -air radio

personality and interviewer. He attended the City University of New York and Thomas Edison State
College where he earnbdeac h el or 6 s d e gr e e studied toursrmmanagenteatti on  a
the University Of Surrey. sraber of the Board of Directors of various tourism and academic bodies,

he is widely quoted in industry publications and is a frequent speaker at events in the Caribbean anc
internationally.

lan Dear

lan Dear is a Jamaibanmn businessman with rtiae 25 years experience in Caribbean tourism and

real estate development. He is an original founder, and the current Chairman and CEO of Margaritavill
Caribbean Group (MCG). In addition to purchasing local goods and services, MCG provides employmel
formore than 1,000 Jamaicans; providing significant economic impact to the island. MCG locations car
also be found on Grand Cayman, Grand Turk and St. Thomas.

l ands relationships with key contr i fstandiogr s t o t
MCG partnership agreements with Sangster International Airport, Carnival Corporation and Royal
Cari bbean Crui ses Lt d. Mafgaritakille Joiaed dNMyndhare & atations h i p

Owner ship, the worldbés | argest vacation owners
resort, in St. Thomas.

lan believes in responsible corporate citizenship, giving back to the commudidgiedntb is de

ensuring our associates, and their families, have the opportunity to learn, develop and thrive. Althoug|
Margaritaville Caribbean Group supports many charitable organizations, lan is most proud of the
significant contributions his organizagionadde in scholarship funding since the 2006 launch of its
Margaritaville Scholarship Program which provides financial assistance to the children of MCG associate:
lan maintains active involvement in several community service organizations.

He currelyt serves as a Justice of the Peace for the parish of St. James, since originally being appointed
in 1996. Most recently lan was appointed Chairman of the Board of the Tourism Product Developmer
Company Limited (TPDCo.), and also appointed as a beadd thermburism Enhancement Fund

(TEF). In addition to these recent appointments lan has served as a member, and board member fo
several organizations to include the Jamaica Hotel and Tourist Association, the Private Sector
Organization of Jamaica, youlPr esi dent 6 s Associ ati on, the Mont
Jamaica Cruise Council and the Attractions Association of Jamaica.



lan attended Montego Bay Community College and Cornwall College. He is married to Carla and has
children, Laurelayson and Chloe, all raised in Montego Bay, Jamaica

Ibrahim Osta

Ibrahim Osta is a private sector development and international tourism expert, experienced in leading
innovative initiatives with -ououltitry scale, currently directing the USAID Lebanon Enterprise
Development Project. He served as chief of party WOUSA | ar gest touri sm deve
world with over $100 million in six programs implemented in Jordan, including Siyaha and Building
Economic Sustainability through Tourism projects between 2005 and 2017.

He led initiatives encompassergatibnal destination promotion; themed visitor experiences, launch of

the Jordan Trail (ranked top 15 worldwide by National Geographic), higher education and vocationa
training; conservation and presentation of archaeological and natural @iédeastRettiNESCO

enlistment of Wadi Rum Nature Reserve as a World Heritage site. To combat regional instability, he
supported tourism partners in crisis management and strengthening resilience. To underpin
competitiveness, he designed the first spkeldaliing products for tourism enterprises in the Middle

East.

Previously, Mr. Osta was senior policy advisor for the Minister of Tourism & Antiquities and served a
public affairs advisor for the Minister of Water & Irrigation. Earlier, he mamtiged USS1D

initiative to enable Jordanian companies access the US market throwgigntee Jurddw. S.

Free Trade Agreement. He led the creation of INJAZ, a youth entrepreneurship initiative and laid the
foundation for its expansion from Jotdl&l? countries, reaching a half million youth. In Cairo, he
supported the Federation of Egyptian Industries create the first private sector reform agenda since th
1952 socialist revolution.

As Executive Director of the American Arab Chamber & i@dhemé®; he promoted\t#b trade

and helped Arab American businesses grow. He worked in project design or was speaker in internation:
forums in ltaly, Armenia, US, Egypt, Lebanon, Bahrain and Saudi Arabia. He received the King Abdullah
Award foBupporting Entrepreneurship and served as board member of the United Nations Foundation
World Heritage Alliance. He holds a postgraduate certificate in international law from the University o



London, a master's in tourism administration from GeoggenVhashersity and a bachelor's in
business in managerial finance and economics from the University of Michigan.

Jake Kheel

Jake is a sustainability innovator. For over a decade he has confronted social and environmental
challenges in the tourism indas Vice PresidenFurfidacion Grupo Puntacana in the Dominican

Republic. He | eads one of the Cari bbeands mosHt
implement Zero Waste at Grupo Puntacana, the first and largest integrated@@lid imatte pr
country. He directs the Center for Sustainabil

universities to develop solutions in sustainable development. Under his leadership, Grupo Puntacana he
recei ved s o0 me prastigious sustainabdity hwardss inClimbrigydrld Tourism Travel

Council "Tourism for Tomorrow" award, the Conde Nast Traveler "World Saver's" award, the Travel ¢
Lei sure Award " Gl obal Vi si ono and stairale HS MAI /
Tourismo award, among others.

Jake is an awanihning documentary filmmaker. Jdke coe ct e d [Reatby p Thoudand e d A
Cuts 0 a -lehgthalacunrertary filmithatv e st i gat es a park rangerdés n
exploration of Dominiglaitian deforestation and escalating human conflict on the border. The film has
been screened at over three dozen international film festivals, winning prigdestivaisndioe

film was purchased by Univision and Participant Media.

Jake is a thoudbtder. He presents regularly at international conferences, including Tedx Santo
Domingo. Jake writes regularly in Spanish and English language journalsgd magapapsran
He is regularly invited as an expert on social and environmental issues in print, radio and television.


http://www.deathbyathousandcutsfilm.com/
http://www.deathbyathousandcutsfilm.com/

James Scriven

Mr. Scriven is the CEO of IDB Invest, the private sector institutiorofetieamni@evelopment

Bank (IDB) Gup with an $11.6 billion portfolio of 400 projects across 21 countries. IDB Invest is a
multilateral development bank that seeks to be the leadeerinceliant development impact in

Latin America and the Caribbean.

A dual Argentine/British citizen, Mr. Scriven was previously Vice President of Corporate Risk and
Sustainability at the International Finance Corporation (IFC) in addition to other leadership positions
Before joining the IFC, Mr. Scriven was Chiegfl EMfarezi of Banco Hipotecario in Argentina. During

the past two decades, he has concentrated his efforts on the promotion of the private sector in
development. Mr. Scriven holds a Master’s degree in Finance from Universidad del Centro de Estudio
Macroezndmicos of Argentina, and a degree in Business Administration from the Pontifical Catholic
University of Argentina.

Jared Harckham

Jared Har ckham, a Vice President with | CF6s A\
matters with expertise drawn from more than 35 years in the aviation industry. His global project scop
includes airlines, airports, financial traissaotidsm, and regulatory topics. For airlines, Mr. Harckham
focuses on strategy, network and fleet planning, sales and marketing, quantitative modelling, cost
reduction and alliances. For airports, he focuses on the development of diersefisieeasbing,

and master planning. For both airlines and airports, Mr. Harckham supports financial transactions an
regulatory topics.



Prior to joining ICF, Mr. Harckham spent more than 20 years in management positions with major airline
in the UniteBtates and Mexico. His success on the airline side of aviation began with 11 years at TWA
and was followed by 11 years with Aeromexico, where he was Senior Vice President of Commercia
Planning, directing strategy, scheduling, planning, forecagtimyepreinmanagement, distribution,
government affairs, and alliance efforts for M
founding and design of the Skyteam alliance.

Jeff Wuorinen

Jeff Wuorinen is currently the senior vicenprekittee Middle East and North Africa region at
Chemonics. Mr. Wuorinen joined Chemonics in 2011 and has served as a director in the Middle East an
Sout hern Africa regions, as well as a director
al so successfully served as chief of party for
for Lebanon (WI SE) project and Chemonicsd Egy
program. Prior to joining Chemonics, Mr. Wuorinen halgpddisdided pulitvate partnerships

consulting firm and managed its integration into a major engineering and international development firn
Mr . Wuorinen received his bachelesfrolhSantilogsr ee i n
University

Jeremy Sampson

Jeremy is a marketing, communications, and community engagement specialist with extensive experienc
in sustainable tourism, international development, and nonprofit management. He currently works witl



IUCN Centre for Mediterranean Cooperation at-tleetmossf conservation and tourism, where he
provides communications and management oversight for ecotourism projects.

Other industry roles have included Vice President of Partnerships at international NGO Sustainable Trav
International, Presidenieatling ecoixury operator GreenSpot Travel, and Adjunct Professor at the
George Washington University’s International Institute of Tourisre®tudsea. dember of the

World Commission on Protected Areas, and was elected to serve on themixteetioé tGe

Tourism and Protected Area Specialist Group (TAPAS) as Communications Coordinator beginning
December 1, 201Jkremy has a passion for supporting emerging businesses and communities to
increase their competitiveness and protect natwilalirmhdesources through product development,
compelling storytelling, and sustainable operational models.

Jeremy was previously the program lead for the Sustainable Travel Leadership Network, through which t
organized and facilitated theeViestTavel and Tourism Collective Impact Summit. He was also the
marketing and communications lead for the Sustainable Destinations Alliance for the Americas (SDAA
and Mesoamerican Reef Tourism Alliance (MART I)}fdmikdd@gional initiatives.

Jeremy hakead and contributed to a variety of projects during his career, focused on sustainability
evaluation, planning, marketing, and communications, in more than 30 destinations including: Kenya, S
Croix (USVI), Dominica, Samoa, Namibia, Lanzarotslé@@daarptegon, Norway, Spain, France,

Italy, Greece, Croatia, and Albania.

Jeremy graduated from The University of California, Berkeley with a B.A. in Mass Communications.

Jim McCaul

As Vice President of Destination Development and Advocacy, Jim McCaul helps to execute public polic
operations at Destinations International including member advocacy education and training, developmel
of destination tools and best practices, coatktiavitiv peer organizations, industry research and

related public affairs activities.

McCaul has over 10 years of experience in the tourism industry and has worked on projects for a multituc
of destination organizations around the world. Prioegbivatign3 International, McCaul served as

an Online Marketing Specialist with Solimar International, as part of a development project to increas
visitor arrivals to Namibia by expanding the marketing of the country as a tourism destination.



McCaul haserved a number of roles at Destinations International, beginning as Content Manager, before
being promoted to Director of Communications and his current role as Vice President of Destinatior
Development and Advocacy. He holds a Masters of Tourisatichdwithist focus in Sustainable
Destination Management from The George Washington University.

Jorge Mario Chajon

Master in Business Administration and Bachelor in Marketing, both at the Rafaelrsignds/ar

Marketing professional with more than 30 years of efApéhierdeginning he worked in prestigious
companies as Johnson & Johnson, Gerber, Jean Naté, Old Parr, Buchanan's, Dewar's, Black & White
White Horse, Gin Gordon's, Remy, DartiJulio, Cointreau, Chupa Chups, La Ambrosoll.

He has been lecturer and panelist on strategic issues of marketing, hospitality and tourism at the
University of San Carlos de Guatemala, University Mariano Galvez, University of the Isthmus,
MesoamerinadUniversity and Rafael Landivar University.

Mr. Chajoén started working at the tourism industry ten years ago at IRTRA, that is one of the largest then
park and amusement park in Central America. Under its marketing management, the IRTRA branc
entered thMarketing Hall of Fame Guatemala, Xetulul won an Effie Silver award and the IRTRA website
won twé @r r o b & awmls, dhe o the Entertainment category and the other in the Hospitality
category.

He participated in tadidation process of the U3eap State Policy for the Sustainable Tourism
Development of Guatemala,-Z022"

He has been Professor of Retail Marketing and Services Marketing for a wide range of Marketing degree
at the Rafael Landivar University and professor of the |AstisseEmeht Administrators Latin
America, module Marketing and Public Relations.

Lecturer for IAAPA (International Association of Amusements Parks & Attractions) at the I1AAPPA
Attractions Expo, case of Success in Marketing. Orlando, Florida 2013.

He copletd the "Institute for Attractions Administrators" program by the International Association of
Amusement Parks and Attractions, IAAPA. He received training in Creativity and service at the Disne!
Institute in Orlando Florida and has been jury for altaf@saieiRala and Marketing Hall of Fame
Guatemala.

Mr. Chajon is Guatemala’s Tourism Minister since 2016, during his management has accomplished goa
like:



Turn in to a public policy the Sustainable Tourism Master Plan in Guatemala.

Enable three domeatiports in Guatemala.

Increase the investment and develop specialized programs to protect the natural, cultural and
historic heritage of the country.

1 Developed an entrepreneurship project to promote the inclusive growth.

E

José Manuel Fréhling

PP e
S -,

José hasbeen working on the cmgting issues of sustainability in tourism and development
cooperation for more than 10 years.

Jose holds a diploma in Applied Geography, Economics and Ethnology.
After his diploma thesis, where he researched the economic impacts -BaSmmraumigm

Projects, José started his career at the German federal development agency Deutsche Gesellschaft fi
Internationale Zusammenarbeit (GIZ), working on theutimmesmdopoverty alleviation, regional
development, biodiversity and climate change.

His next station led him to Serbia for several years, where he was working within the National Tourisr
Organisation (NTO) of Serbia on the topics sustainabiligev@iognoent, marketing and cross
border tourism.

After returning to Germany and working as a freelance consultant, José returned to GIZ Headquarters t
advise the German Federal Ministry for Economic Cooperation and Development (BMZ) in tourism relate
guestions and on international processes as well as in the development of sustainable tourism projects
strategies and tools, with a special emphasis on cooperation with the private sector.

On the academic side, since 2015 José is guest lecturerdnd tsusisinability at the Eberswalde

University Sustainable Development in Germany. Recently he was assigned as external lecturer at th
University of Applied Science HTW Chur in Switzerland on the topic of tourism in international
development cooperation



José Manuel Soria

Jose Manuel Soria is the outgoing Minister of Industry, Energy, Tourism and Telecommunications o
Spain, and a Member of the Spanish Parbamegthis appointment that started in 2011, he became

a permanemhember of the Central Government Economic Commission and led some of the most
significant and successful structural reforms in Spain’s modern history. As a result of his fruitful tenure
Spain leaped out from its biggest recession, avoiding atba&tonbwifyi, where the industrial sector

positively shifted into a growing trend, leading the highest national economic growth of the Europear
Union, after more than a decade of contractions. Similarly, for the first time, Spain was appointed by th
World Eonomic Forum as the most competitive economy in the world (2015), and again in 2017.

In the Telecommunications sector, Jose Manuel led an institutional revolution towards a digital econom
through the development and implementation of the Spag@nbégitdbwadays, Spain is the first

economy in Broad Band extension in the European Union, and a world leader in the Mobile Phone
industry.

In the Energy field, he led one of the most important structural reforms that efficiently tackled the higt
elctric deficit (010 billion in 2013, and an ac
for the first time in over a decade, the el ect
million in 2014, and again sur@04%nand 2016.

Previously, Jose Manuel served as: President of the Popular Party of the Canar2&l&hds (1999
Member of the National Executive Board of the Spanish Popular Pa16);(1968 President and
Minister of Economy and Findribe @anary Islands Regional Governmen2(@@)7President of

the Gran Canaria Island Government @W3; Mayor of the city of Las Palmas de Gran Canaria
(1995 2003).

Regarding his Private Sector experience, Jose Manuel was the igE&aniaCacsanic Shipping

Company (199@995), among other positions. He has served in over a dozen Boards of Directors, most
of them as Chairman and Vice Chairman mainly in the fields of infrastructure, transportation, banking
energy and commerce,ragraihers.

He earned a PhD in State Economics (1984), an undergraduate degree in Economics from the
Universidad Autonoma de Madrid. He is fluent in English, Spanish and French. Jose Manuel was born
in Spain in 1958, is married and has two children.



Joseph Ruddy

Joseph Ruddy is a senior manager and international development specialist in workforce, education an
training development, guality assurance and in
experience in international tousiseiogment.

He has participated in tourism projects for many corporation, tourism associations, national tourism office
and governments in Europe, Africa, India, China, Middle East, South East Asia, Russian Federation an
USA. Joseph served as a consultant onunaj@ak Union projects, and has managed a range of
tourism projects for the World Bank and UnitedHdagilsoshas extensive experience in the private

sector tourism industry both working and owing businesses.

Joseph is a native of Ireland and has graduatet.Bitmavlanagement Development from University

of Salford, UK; Master of Arts and B.Sc. (Hons) in Marketing and Management from University of Dublir
Trinity College. He also holds numerous offieatigual in tourism and education including a Diploma

in Hotel Management, andguaduate Certificate in Higher Education, University of Leeds, UK.

Currently he is Team Leader, USAOIding Economic Sustainability through Tourism Project,
managety Chemonics International and has been based in Jordan since 2004.

He is the author of numerous professional articles, conference papers, edited books and authoritative
reportsHis current research and development focus is in the following areas:

Humamesource development, education and training;
Management development in hospitality & tourism;
Entrepreneurship in SME tourism business;
Standards and quality assurance in tourism.
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