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Statistics Austria is currently conducting quarterly surveys regarding the travel habits of
individuals living in Austria aged 15 and above, which concern domestic and outbound trips of
the Austrians. Every quarter, 3500 representatively chosen respondents (=net sample) are
contacted by telephone (CATI). The participation on the survey is voluntary. The selection
framework for the proportionally stratified random sample is the Central Register of Residence
Registrations, the telephone numbers are received from the public telephone book. - Since the
reference year 2000 the collected information concerns data on holiday and business trips with
at least one overnight stay and same-day trips, as well (see Table 1 related business trips); for
the reference years 1969 till 1999 detailed data regarding holiday trips with at least four
overnight stays is available, only.
Table 1: Travel habits of the Austrians 2000-2012 (business tourism)

The major advantage of this method is that information on the basic population is available, and
the coverage of the whole volume is possible since the sample is amenable for extrapolations.
Nevertheless, due to the fact that the survey is based on a rather small sample (3500 net
interviews) detailed data related to particular items are hardly available or/and due to huge
sample errors not sufficiently reliable for drawing reasonable conclusions (e.g. the sample error
increases with the level of information´s detail).
This also concerns information on business tourism (apart from other items, such as same-day
visits) since the number of cases doing business trips is rather low, for several reasons:
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 In general, in Austria the number of persons doing business trips is rather low; the travel
intensity (share of persons with at least one trip per year compared to overall population)
related to business trips is about 50%-points below of that of holiday trips (2012: 18.4%
versus 76.2%).
 In particular business tourists are traveling a lot and they - if a telephone number is
available - are not easy to reach, therefore; this causes a systematic bias.
 Related to business tourists the phenomenon of the so called “silent numbers” is evident
since business phone numbers are not open to the public (i.e. cell phones).
 However, in particular for business tourist time restraints during the interview are
becoming obvious; respondents who are doing holiday and business trips as well abort the
interview after a while because of the interview length, therefore.
Furthermore, for several sub-items for holiday and in particular for business tourists - such as
monetary information – either no data or data of less quality are available, only, which is mainly
due to two reasons:
 There is commonly a recall problem concerning the expenses during a trip, because the
respondents simply cannot remember.
 Some respondents have no information on the expenditures, because they did not pay for
themselves which is rather often the case with business trips (i.e. hotel and transport
costs).
The quarterly CATI surveys are fully in line with the methodological requirements of UNWTO
“International Recommendations on Tourism Statistics 2008” (IRTS 2008), including the
definition of holiday and business tourists, as well. According to these recommendations
“Business and professional” is including “activities of the self-employed and employees as long
as they do not correspond to an implicit or explicit employer-employee relationship with a
resident producer in the country or place visited, those of investors, businessmen, etc. It also
includes, for example, attending meetings, conferences or congresses, trade fairs and
exhibitions…..“ (see IRTS 2008, para. 3.17).
However, IRTS 2008 definition of business tourism is including the “Meeting Industry” (MICE),
as well. According to UNWTO, ICCA and MPI (Meeting Professional International) and Reed
Travel Exhibitions the term “meeting” concerns three areas: “Congresses, conventions,
conferences, seminars”, “Trade fairs and exhibitions” and “Incentive activities”.
Apart from the difficulty to explain the respondents within a time-limited CATI-based survey the
term “meeting industry”, the quality of the received data (i.e. concerning the number of business
trips concerning the “meeting industry”) would be rather low. Since the results are based on a
sample, the extrapolated values are afflicted with a certain sample error which is rather high for
results with a low number of cases; so it can be assumed that the values would vary between
different reference periods which would not allow significant conclusions. The higher the level
of information detail wished (i.e. meetings as part of business trips), the greater the random
sample size must be ensuring reliable extrapolations.
Concluding, in order to receive more reliable figures related to business tourism additional data
sources – namely based on business statistics, administrative data or mirror data (in the case of
outbound trips) – have to be taken into consideration. Furthermore, the investigations related
alternative data sources must be intensified (i.e. analysis of the roaming statistics from mobile
phone companies).
Further links
 IAPCO:
http://www.iapco.org/dictionary.cfm?page_id=130#
Terminology Dictionary)
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 Statistics Austria:
http://www.statistik.at/web_en/statistics/tourism/travel_habits/index.html
(travel
habits of the Austrians, results)
 Statistics Austria:
http://www.statistik.at/web_de/wcmsprod/groups/gd/documents/stddok/035991.pdf pagemode=bookmarks (travel habits of the Austrians, methodology; in German only)
 UNWTO:
http://www.iccaworld.com/cnt/docs/UNWTO_Complete%20Stats%20Report.pdf
(Measuring the Economic Importance of the Meetings Industry)
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