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Tourism
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TOURISM INCOME % OF GDP
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Despite the fast growth of China tourism market, its % in(no¢aeBBR in
2010) is still far behind U.S. (20.89%)etdower than world average
(9.12%),indicating further great potential for the industry




A Leisure travel spending is expected to grow by 6.4%GN2315408bn(USD508.0dm),
rise by 6.3% padhY5,870.5bn (USD939.28bhAP25.

A Domestic travel spending is expected to grow by 7.3%GINXB]Bi5 (USD598.5bn)

China
Travel & Tourism's Contribution to GDP:

Domestic vs Foreign, 2014

Foreign visitor spending [

9.7%

Domestic spending [

90.3%




- a Huge Potential

China TourismMarket

Comparedo US

INVESTMENT

i Travel & Tourism is expected to have attracted capital investment of CNY842.6bn (USD134.82bn) in 2014. This is expectedde ri
by 7.8% in 2015, and rise by 6.6% pa over the next ten years to CNY1,717.2bn (USD274.8bn) in 2025
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CHINA: CAPITAL INVESTMENT IN TRAVEL & TOURISM

Constant 2014 CNYbn % of whole economy GDP
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Managing Agendas
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