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Imagine

Korea smart tourism strategy Keléa

S tandard Standards-based interoperability

M ulti Function Diversity through fusion-convergence
ccessibility — Quick accessibility without time-space constraints

R eliability Reliability from market, customers

T ime Saving  Tourist convenience

1) ICT + Tourism (Convergence)

Concept of 2) Real-time, personalized service for tourists

SN EIgR I gI30 M 3) Tourism content ecosystem and tourism industry structure innovation
- High added value




Smart tourism and success factors in Korea

Establish Smart
Tourlsm Strategy

2011
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Tourism contents expansion,
open to private sector

Shared 1
economy

Realize business
(3 years)

(—@ﬁ

Tourism start up upbringing,
tourism contents utilization

High quality
tourism contents

Business

Success factors

02

services

Imagine
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ICT-based smart tourist service
(Public + Private),
smart tourist |nformat|on

ICT technology
Various private

Participation,
Q3 communication
(EX : Platform)




Cases of Korea smart tourism service -

Smart Tour Guide

Map Download Scrap  Audio Share T | S
i o e
Audio An audio guide app that introduces the history and culture of major Ty
guide tourist attractionsin Korea (6,157 audio contentsin 138 areas) mzu G%QWBT;&”
Available _ S _ )
Korean/ English / Simplified Chinese / Japanese -~
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2013 PATA Gold Award
2014 UNWTO Ulyssess Award for Innovation in Research and Technology
2016 Asia Tourism Award Gold prize

Imagine




