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Culture has long been

a major attraction for
City Tourism

What lies ahead?
Cultural energy
or simply Tourist ICONS?
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Flamenco Dancing, with its
deep cultural roots,

has become the

tourist symbol of the city

Seville, Spain




The Eiffel Tower has become the
iconic symbol of the city for both
tourists and Parisians




Cities - A Tapestry of
Cultural Expressions

ICONS
Historic Buildings
Everyday Life
Festivals
Arts and Crafts
Cuisine



A § C L2
I s &

| Nations -
Educational, Sc cand
Cultural Organization «

The Pyramids are ICONS
of the city of Cairo
and of Egypt as a nation




Many of the worl
cultural heritage ICONS also
define local Identity

Marrakech, Taj Mahal and
San Francisco




World Heritage
Historic Urban Landscapes and
Historic Trading Ports of Asia

Marrakech, Morocco
Hol An, Vietnam
Telc, Czech Republic



Festivals, Worship & Pilgrimage
Bamberg, Sri Lanka, Bali, Bahktapur



