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Background

A W/ dzf andigediat S NA LISasthe kegpe@bEmanceareaof Hangzhou
A Onsite interviewswere conductedwith HangzhouTourismCommittee HangzhouCulturaland News
Committee HangzhouMunicipal Bureauof Culture,Radio, TV, Film Pressand Publication Hangzhou

West Lake ManagementCommittee HangzhouGrand CanalGroup ChinaTeaMuseum and other

tourism stakeholders

A Thesurveywasundertakenin the month of May 2017.

A Intotal, 53 pagesreport with 12,005words.



Hangzhou City
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Populationt 9.19 million by the end of 2016
Area 16,596 squarekilometers

GDP2016 overRMBL1.1 trillion

Centerof the Yangtzeiver deltaregion

Capitalof the ZhejiangProvince
Oneof the sevenancientcapitalcities(kingdomof Wuyue(907-978) & SouthernSongDynasty(11381279.

75% of the Top20 GoogleSearchNebsitesare tourismrelevant

Marco Polq the Italiantravelerof the 13th century,laudedHangzhowasW¥ (i Wo8d's mostmagnificentand noble
OA.l&Q

| A (tiBeQW ¢ 2 Clty of Happinessn/ K A fgrlth@ past 10 years,W ¢ FenCitieswith International InfluenceQ =
P ¢ ZebhdnnovativeCitiesof/ K A VW ¢ ZeRYibrantCitiesof/ K A Y ¢ ZehbEmartCitiesof/ K A Y ¢ #bdred
Destinationsof International Conferenc@¥ C PidECity for SustainableDevelopmentin the 2 2 Nand@h 6fS
the 52 GlobalCitiesto VisitQ

AlibabaGroup incubatedand headquarteredhere.



Hangzhou City Tourism Hangzhou Model

) ) Tourist Oriented

A Hangzhoufirmly puts W 2 dzvd l@isvre Coshared by tourist & resident
A Y R dzindeNts nixjor spotlight. Tourism Development Vision 2GRN QR INTEOEE]

Urban Tourism
Advanced and proactive
planning

Management Team

Integrated Management

Industrial Association

~

A In the 13th City Five Year Development
Plan (20162020, Hangzhou municipal
government initiated W C 2 |dzdtdational
/| S y (0 SsNtheQfuture five-year vision Tourism Governance
Among them, three are related with Industry Funds
tourism, namely, W ¢ 2 dzNhdaléisure Tourism+/ten potential
Center of Global {AJIYyATAC Tourism Strategy industries
WLy (i § Ngonférdneey' $ 4 (0 A yahdd A : Tourism Big Data Dashboard

WL Y LJ2 Gifii of yhiernational Exchange Place MI\/?;Egti(nD;}Stmauon Global Marketingtarategy
in Oriental/ dzf G dzNB Q g

Tourism Hospitality ¢ g2 U ACS NERe &20FS W




Total Number of Tourist and Gross Tourism Revenue of Hangzhou #2060

Year Total number (ten  Yearon-year Total income Yearon-year %
thousand person) (hundred million)

2000 2376.10 4.9 214.00 15.0
2001 2591.94 9.1 249.76 16.7
2002 2757.98 6.4 294.00 17.6
2003 2862.12 3.8 326.00 7.3
2004 3139.41 9.7 410.73 26.0
2005 3417.36 8.9 465.07 13.2
2006 3864.16 13.1 544.00 16.9
2007 4320.49 11.8 630.06 15.9
2008 4773.00 10.5 707.22 12.2
2009 5324.12 11.5 803.12 13.6
2010 6580.60 23.6 1025.70 27.7
2011 7487.27 13.8 1191.00 16.1
2012 8568.00 14.43 1392.25 16.9
2013 9725.15 13.51 1603.67 15.19
2014 10932.56 12.42 1886.33 17.63
2015 12381.97 13.26 2200.67 16.66

2016 14059.08 13.54 2571.84 16.87



A Bythe end of December2016 Hangzhouhas 70 A-level scenicspots,including3 AAAAAlevel scenicspots, 34
AAAAlevelscenicspots,24 AAAlevelonesand 9 AAs

A Thereare 717 travel agenciesamongwhich 86 agenciesare runningoutbound tourism business 103 agencies

arelabeledasW|j dzkpfovediravell 3 S y bydangzBourourismCommittee

A A total of 173 starrated hotels hassettled in Hangzhoujncluding 24 five-star hotels, 46 four-star hotels, 59

three-starhotels,42 two star hotelsand 2 two star hotels,with 30,720 bedroomsand51783beds



Social and Cultural Perspective

A The OA (éniQée quality is centered with, W A @xza A dzNB Q
atmosphere

A In2014W (i &utbure of f A Qwagidefdtified asthe O A (calt@al
DNA, the HangzhoulP W1 Iy 3 LiingtdZ=S (whkkr@ated as
the Englishpromotionalsloganof Hangzhouourismaccordingly

A In 2016 W &tdBytellingof living culture to international i 2 dzNA& & G &
Is elaboratedas the main strategyin the Wth Roundof Hangzhou
TourismInternational Actiont f Fisgu@dby Hangzhoumunicipal

-

government International G 2 dzNJravéiliagQ experience in Y
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Hangzhou will be designed around 9 key subsessions of
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3.1 Attractions

"Aslongasit canattract visitors,
that is tourism attraction”. In 2017,
the HangzhouTourism Committee
applied a new broader definition
of tourism attraction, extending
from traditional sightseeing to
every singlecity elementthat can

attract i 2 dzNdktedtiom Q

2y 2Yy
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Traditional sightseeingcategories

UNESCG@eritage

Chinesareentea capital
Silkcapital
SoutheasBuddhacountry
ancient capital of Southern Song
Dynasty

food capital
culturaltreasures
wonderfulsuburbs
Greennes®verywhere
Chinesemedicinecapital
E-businesscapital
Finearts capital

W[ |-&/ {Beéptivat€garden
Capitalof Love

Capitalof quality locallife



Experiencing traditional Chinese medicine production
process, health care process in Hugingyu Tang hospital

A and China Medicine Museum

Chinese
medicine Tasting Guangxing Tang healthy meals in Guangxing

Tang hospital

Visiting ‘web influencer’ of fine arts: Harvard
in arts world- China Academy of Fine Arts;

Visiting China Geely Automobile which . business
acquainted Volvo v Holding conferences in the mansion of the

giant businessman Hu Xueyan in the late
Qing Dynasty

Visiting headquarter of Alibaba

Visiting headquarter of Huawei, the world's
leading ICT solution provider

Private Watching local resident performance in
garden Hangzhou Yangguang Theatre

Holding conferences in the mansion of the giant

. , : Shopping as locals in Gudang food market
businessman Hu Xueyan in the late Qing Dynasty

Visiting the ‘special’ school -Yang Lingzi
disabled school

Eating and chatting with locals in their
houses



Business Conference

3.2 Events _ _ _ _ _
Hangzhous the first Chinesecity to attachimportanceto the conference

Government support In 2017, industry at the government level As early as 2009 HangzhouTourism
Hangzhou Municipal People'sé Committeeis the first one in Chinato setup a MICEdepartmenté W1 | y 31

Congressproposed that Hangzhoué BusinessExhibition Tourism Promotion / Sy U WitRiK the governance

- . framework
should be made as a WOAdi é

. L o . . . . _In2014 Hangzhoulauncheda specialMICEpolicy. Thatis, conferences
O2y T SNBM QDA SISyl aQ o | | .
. organizedby organizationsoutside Hangzhouwill be subsidized8% of the

Cultural festivals, sports events and total cost by city government(the max subsidyone conferenceis 200,000

business conferences are three RMB)

major kinds of events HangzhOUE In 2016 to establishWA vy i S Ngbhfareh@i § & ( A Yecdmets/ Q
plansto developin the future. city visionfor the nextfive years

Wl | v Jlhtderatamal ConferencaBiddingServicd S y il belQet up

In the secondnhalf of 2017.



The proportion of students of the

3.3 UNESCO Heritage SitéVest Lake West Lake special cultural envoy

B College students in Hangzhou
B College students in other famous universities inChina

University Culture Envoy (UCE) prOjECt B Students of Hangzhou nationality enrolledin overseas famous universities

A

A

B Part of the outstanding high school students
Launched in Ju|y 2012 B Foreign students studying in China

Global outstanding university
students

Slogan: "From the
international perspective,
ALINBEFR 285380 [F1S
G2Sad [F1S [/ dzt Gd
work together for the future
of West Lake"

éde lj UZINUWDO © <

By the end of 2016, over 120
West Lake cultural envoys
had been selected

#f‘iﬂ‘lﬂ

WHNMANGZROY,COM.CN



Hangzhou Culture in the night: A Largeale OperAir Urban Landscape

Performance

AW2Sad [F1S LYARBAaAAZ2YQ O6Hnny
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AWl ly3al K2dzZz (KS -), @dains 80% df haldehing H 1 M
performance of G20 event.

A One time per night, with 1 hour length.

A The lake water, which at the daytime is the main attraction, becomes the
unique stage background in the evening.

]
A Exhibit the Deepest Chinese Culture with the Most Beautiful Internations

Language

,,,,,

A Besides the elements of the West Lake, the revised performance adds i
iKS StSYSyila 27 YAygadzRRdA ¥FE!I N
az2ytAIKOG o0& (0KS {LINAY3I waAOBSNIRE WYWeSI [ SIFT t
0KS W[ 2FGeée az2dzyldlAya yR Cft2gAy3a 2 1SN W/
azz2yQ YR W yF2NHSOGIIFI0fS WFEFAYAYSQY Si0o




Tea Culture: Design Experience

In 2017, a total of 74 events will be held
throughout the year in China National Tea
Museum

Monthly regular activities: W (i teek I R 2 LJ( A ;
Hiuniu tea ¢ 2 NJ & R 2 &dQWeekendOf I & 3
W/ KAtga@ BT A YO SR A NA 28 dz8 Q3

Speciallydesigned W/ K A kA& BaSd woven
I OO A WA ¥ @ ©NIemindr @yChibesetea
Odzf G ®NF Q@35 Nifdalicul@irg lekchange
festival, W S E LIS NfkaSiké Grdrafi #h the Ming
and Qing 5 & vy I 4 N &glietictultural
U2 datch Q3

Classified by activity type

N/

m Exhibitions
m Tea aclivities
Learning training programs
m Experience projects
m Other types



Firstly, tea tree adoption series. Through tea tree adoption, participants
can understand different types of tea trees, their shapes and various
components, observe growth cycles of tea trees, make tea specimens, and
based on the understanding of the production recipes of tea drinks, make
their own tea-flavored drinks.

Secondly, ‘tea + N’ series of activities. These activities operate
throughout the whole year, including: ‘6 +1° Chinese tea experience
courses, special tea experience courses, green tea experience courses,
Pu'er tea cake experience course, leisure afternoon tea experience, West
Lake Longjing tea experience course, DIY black tea experience course,
DIY sweet-scented osmanthus Longjing experience course, DIY sweet-
scented osmanthus experience course, DIY brome tea, Sanging tea

experience course, etc.
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China Hangzhou Tea EXPO: to develop the authenticity of tea culture

22 fixed activities in the Tea EXPO annually

Specific explanation

Tea tourism experience 5

2
6

Learning & training 1

Exhibition items

Meeting items

o N

International Travel Media Expo, Chineseand foreign tea exchangeactivities,
Chinesetea experiencingseries, tea culture tour, W i 8ulture and R A $idriotion
activities

TeaFriedContest,TeaHouseSelection

Tea Expo Opening Ceremonyand West Lake Longjing Tea Festival,ChineseTea
Festival,QiandaoLake Tea Culture ExperienceFestival, XiaoshanDistrict Tea Festival,
TeaExpoClosingCeremonyWestLakeDoubleTopFestival

TeaArtist SeriesTraining

China(Hangzhou)nternationalTeaExpo,ChinaTealndustryExpo

Qinghefangfolk tea party, Tea Drinking Crowds Festival, National Tea House
ManagerAnnualMeeting, West Lakelnternational TeaParty, YunlinTeaParty, Folk Tea
PoemsParty

SpecialActivities: In 2015, the relationshipbetweenW (i 8nd @K S | 11 2016 ew mediaandarts. In 2017, the

internationalizationof Chinesdea culture.



3.4 The Grand Canal Hangzhou: A Destination to Immerse with Locals

A History: over 2400 years

A Theoveralllength of Hangzhowsection 39 km, whichis the

southernmostpoint of the GrandCanal

A In 2014 the GrandCanalof Chinawaslisted into the World
CulturalHeritageListby the UNESCO

A Intotal, 11 world heritagepointsand sections
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