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   Lodz ï  Universities and city revitalisation and city branding  

City of Lodz ï University Town 
 

Å100.000 students in a city with 750.000 inhabitants 

  

Å6 public Universities. 

  

Å Internationalisation  of universities- growing number of 

foreign students 

 

ÅStrategical  partnership  between : Universities - City and  

Foreign  Investors  (sharing responsabilities ) 
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ÅCity of  the  XIXôth  century  Factories and Palaces 

 

ÅUniversities as managers of City Heritage (How to  preserve  

natural and cultural ressources  ?) 

 

ÅUniversities as special destination for foreign and 

national students  

 

ÅUniversities as  organisers of international conferences 

(market niche ) 
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üHow former industrial centers need to work hard to 

promote their attractions and convert themselves 

into significant tourism destinations?  

 

üWhich product development and marketing strategy 

have been decisive for the city of Lodz in this 

urban transformation process?  
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