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I\/Iarltlme Sllk Road

historical and cultural heritage
building the tourism brand

creating tourism products
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UNWTO

United Nations agency & leading international
organization in travel & tourism since 1946:

A global forum for tourism policy issues
A practical source of tourism know -how




Building the Maritime Silk Road for Tourism

A collaborative platform aimed at
fostering sustainable and
competitive tourism along the
historic routes.

World Tourism Organization

3 key areas:

U Marketing and Promotion
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O éhe most important
route In the history
of mankindé 0O



Forbes!TheSilk Road is one of the

world-s most powe
even bigger than Disney or CeCala’
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Whﬁ Does China's Silk Road Policy Mean In Practice?

he Silk Road 15 one of the world’s most powerful bran

ko-041% . [N my conversations across the region, whether speaking with a Clnnese policy official or Egyptian taxi
driver, simple mention of the Silk Road brings immediate recognition.

By adopting the concept to explain China’s own regional ambitions, President Xi Jinping has leveraged the brand
: at little cost. And his early November announcement that China would fund a $40 billion Silk Road Fund rightly
gimpfﬂmr caught news headlines around the world.

i

And yet trying to decipher the implications of China’s strategic ambition is less straightforward. What does it

mean in practice?
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Targeting the Silk Road Traveller

Top Experiences |
Ranking

61% Explore ancient Silk Road
cities

58% Visit UNESCO World
Heritage Sites on the Silk Road

44% interested to try local Silk
Road gastronomy
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39% Visit art galleries and
museums

Guide prepared by TripAdvisor for the
UNWTO Silk Road Programme 2017



Cruise passenger profile aligns with Silk Road
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Weﬁtern tourists interested in the Silk Road tEnEto o]]
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Top ten countries associated with Silk Road

Italy
Spain
Greece
Turkey
China
Indonesia
Egypt
Croatia
Japan

O Russia
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TripAdvisor 2017 Travel trends research for UNWTO



Produqt which the MSR can offer

Maritime museumsI
Example: Chin



Product which the MSR can offer

Touring routes
Example: Cheng Ho Trail Indonesia




